
Andrea D. Mitnick, Ph.D. has made a calling out of teaching others. A seasoned 
educator with more than 35 years in the classroom, she has witnessed how 
today’s young students are influencing instructional dynamics. In her present 
position as an associate professor at Kutztown University of Pennsylvania, she 
teaches presentation skills, public relations techniques, crisis communication, 
as well as leadership communication. Previously an Assistant Professor of Com-
munication at Penn State University, she won the Outstanding Teacher of the 
Year Award there in 1995. She received her Ph.D. in rhetoric and communication 
from Temple University, and her research on a wide range of topics has been 
published in both journals and textbooks. She has presented more than twenty-
one juried papers at national and international conferences since arriving at 
Kutztown University in 1995.

Andi knows what it takes to keep audiences and classes engaged. She is at the 
same time a serious educator . . . and just plain fun! The stories and illustrations 
she brings to the Center for Generational Studies’ programs will keep you think-
ing, laughing and problem solving all at the same time. 

A Fulbright Scholar, Dr. Mitnick has lived and lectured in Switzerland. She has 
taught crisis communication in Moscow and continues to travel extensively in 
Europe, China and the Pacific Rim, Mexico and North America. A veteran of two 
cruises aboard Semester at Sea (2000 and 2004), she taught intercultural com-
munication, public speaking, leadership development and strategic communica-
tion among 600 students and 22 faculty as they sailed around the world for 100 
days.

An experienced researcher and speaker on age diversity, Dr. Mitnick recently 
co-authored a groundbreaking study on the generational transition taking place 
in the construction trades with The Center for Labor Education and Research at 
the University of Kentucky. What better speaker to address the evolving stu-
dent challenges your faculty and staff are facing, than a veteran educator who 
has developed proven strategies for connecting with the emerging generations? 
Bring Andi Mitnick in to work with your faculty and staff this year and benefit 
from her cutting-edge insights and ideas on how to seamlessly transition gen-
erational leadership within your institution.

What clients are saying about Andi Mitnick’s programs:

Andi Mitnick captures an audience and doesn’t let go. She draws people in until 
they think they are part of the workshop. There are no wall flowers! People leave 
her workshops charged up and enthused about applying what they learned. You 
know you got your money’s worth! 
William Maloney, Ph.D. 
Raymond Shaver Chair of the Department of Civil Engineering 
University of Kentucky

I just wanted to tell you how much I enjoyed your workshop. I honestly feel 
that everyone in my department could have gained so much from it, it was truly 
enlightening. I feel that it’s a “must have” training session for all the KU student 
services offices. 
Magdalena Monet, M.ED., Associate Financial Aid Director 
Kutztown University

“The course was well organized and structured effectively. Dr. Mitnick was lively 
and engaging, and wonderfully vivid.” She was very interesting and personable; 
definitely tailored instruction to the needs of the class. I learned a great deal.” 
She’s very warm, great energy. I got the sense she really wanted us to learn.”

“She sparkles, is very funny, and yet her materials are grounded in realities we can 
all understand. Also, I appreciated the fact that much of this was theory-driven as 
well as coming from the practical.”

“The discussion of motivation and how we get people to behave the way we need 
them to behave was the highlight of the afternoon for me. I learned things that 
were simple and useful and made real sense.”

Comments from the Central Pennsylvania Construction Partnership
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The Center for Generational Studies 
has emerged as one of the nation’s 
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Bring These Solutions-Oriented Programs Into Your Organization
Each of these programs can be presented in formats ranging from a 45 minute keynote to a session lasting 
several hours. Every presentation is tailored for the individual organization. This generally involves interviews 
with management, supervisors and staff along with the development of customized materials, case studies 
and other collateral depending upon the circumstances.

Hey Dude! Managing Age Diversity  
in Today’s Workplace 
How does a “fifty-something” manage a “twenty-
something?” How does a “twenty-something” manage 
a “fifty-something?” Today’s employees are far different  
from those of the past. To thrive in this new world, you  
must understand the values and attitudes of both new  
and experienced workers. Hey Dude! helps you take  
a realistic, yet amusing look at how the generations 
relate. Discover the new challenges and opportunities 
when people, values, trends and technologies all 
come together in your organization.

Leadership and the Emerging Generations 
What will leadership look like in 2010? Based on 
hundreds of hours of research and surveys, this session  
provides those attending with the insights and  
resources to prepare for a massive shift in practices as  
emerging professionals the role of leader and manager.  
Leadership and the Emerging Generations will help 
you connect with the values and expectations of 
those in their 30s and 40s who will assume responsi- 
bility for strategy and execution in the coming decade.  
Walk away with practical ideas and strategies for 
recruiting, developing and mentoring the future 
leaders of your organization.

Been There, Done That! Best Practices  
in Managing Age Diversity 
A melting pot? A stew? A tossed salad? Whatever  
we call it, age differences in today’s workplace have 
become a major challenge for supervisors young and 
old. Been There, Done That will help you connect 
with the needs and desires of the diverse generations 
in your workplace. Go beyond awareness of the issue 
and learn how managers in your industry and others 
are thriving as young talent enters the workforce. 
Walk away with practical ideas and strategies for 
recruiting, motivating and retaining young and old.

Recruitment and Retention in the New Millennium 
Finding and keeping good people is the most critical 
issue facing employers today. Yet the expectations 
around jobs have shifted dramatically. With long term 
labor shortages on the horizon, you can’t afford to do 
what you’ve always done. Recruitment and Retention  
in the New Millennium provides you with a proven 
system that has enabled companies to reduce their 
employee turnover by as much as 50%. Packed with 

practical solutions, you’ll leave this program with  
the perfect tools for attracting and keeping today’s 
best talent.

Succession Planning and the New Generations 
How will the young workers of today emerge as the 
leaders of tomorrow? As Baby Boomers edge closer  
to retirement, they are being replaced by a cohort of 
people having a radically different take on leadership.  
Younger generations will challenge the traditional 
ways that organizations promote and develop leaders. 
Succession Planning and the New Generations is  
a unique program focused on how your enterprise  
can ensure tomorrow’s success by integrating the 
aspirations of young workers with the wisdom of  
veteran managers. Based on extensive research  
and interviews, this program reveals the values and 
expectations of those who will assume responsibility 
in your organization.

Note: The programs below can be combined into a 
seminar of 90 minutes or more.

The Changing Faces of the Emerging Consumer 
Are the new markets passing you by? With billions  
in purchasing power, emerging young consumers are 
challenging most current marketing conventions.  
Success in the future will depend upon tailoring  
product and sales programs to the mindset of an 
increasingly fickle buyer. Packed with proven strategies  
and examples from market leaders, this insightful and 
entertaining program challenges participants to truly 
embrace the massive changes taking place in consumer  
behavior. Tailored to the needs of the individual firm 
or industry, The Psychographics of the Emerging 
Consumer will help you capitalize on these make-or-
break opportunities.

Customer Service and the Emerging Consumer 
Each of today’s generation has its own customer service  
expectations and tends to provide the type of service 
they expect from others. The trouble is, those expec-
tations don’t always match. The Changing Faces of 
Customer Service teaches you how to do a better job 
of relating to customers of all ages and boost satis- 
faction in the process. Filled with amusing illustrations  
and practical strategies, this program is sure to help 
your organization obtain measurable results when  
different generations meet across the counter.


